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Our Promise

Three billion times a day, P&G
brands touch the lives of people
around the world. And P&G people
work to make sure those brands live
up to their promise to make
everyday life just a little bit better,
now and for generations to come.
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A.G. Lafley
Chairman of the Board
and Chief Executive Officer




2008 Financial Highlights

Finandial Highlights

FINANCIAL SUMMARY (UNAUDITED)

#moums in milliens, oiopt por shar amours 2008 a7 2006 2005 2004
Mat Sales $83,503 S7R476  SEB227  S5R741 351,407
Operating Incame 17083 15450 13,248 10469 9,382
Mt Eamings 12,075 10,340 8,084 6,923 b, 158
Met Eamings Margin 14.5% (ERL 12.7% 12.2% 12.0%
Basic Met Eamings Per Commion Share $ 386 5 322 5 279 5 270 § 234
Diluted Net Eamings Per Comman Share 3.64 3.04 164 253 2.20
Dividends Per Comman Share 1.45 1238 1.15 1.03 0,93
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éand counting.

4500 Million
to 51 Billion
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P&G Has 300 Brands, Operations in 80 Countries, and Employs 138,000 People




